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Our Community Continues to Grow

GlobalGiving’s mission is to build an efficient, thriving marketplace that connects people who have
community and world-changing ideas with people who can support them. Notwithstanding an
uncertain global financial environment, our organization experienced tremendous growth in 2010, a
22% growth in volume over 2009, and we expect to surpass our goals in the year ahead.

In 2010 we processed over $11 million in donations, which pushed our cumulative volume by the end
of 2010 to over $36 million since our inception in 2003. Donations from more than 65,000 individual
donors made this possible in 2010-this represents a 76% increase over 2009. We are also proud to
report that the breadth of our community’s impact truly reached new levels in 2010. Grants were
made to 1,346 organizations running 2,158 unique projects. The earthquake in Haiti elicited a
generous response from our donors as GlobalGiving took on an active role in the disaster relief effort.
This surge in volume and impact have gone hand-in-hand with an increase in operational efficiency,
and we continue to lower our costs as our revenue grows. In 2010 we covered 78% of our costs (up
from 35% in 2009), which puts us well on track to meeting our goal of obtaining operational self-

sufficiency by 2013.
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Creating an Environment for Innovation and Social Impact

We believe that by providing legitimate organizations on the periphery access to financial resources
and tools for greater effectiveness, we are creating an environment for innovation in fighting poverty.
We focused on a number of activities in 2010 intended to expand both our reach and impact to
projects on the ground: 1) increasing the amount of qualified traffic converting into donors through our
platform; 2) lowering barriers to entry for organizations to access our platform; 3) leveraging our
grant-making capabilities to partner with like-minded corporate partners; and 4) improving Project
Leader performance.






