Rural Development Palpa (RDP) is a non-profit and non-political organization based in Palpa, Tansen, a hilly district, 300 km west of Kathmandu. It has been working since 1987. It was formally registered in 1991 with the aim of achieving over-all development of rural areas by empowering underprivileged rural people, particularly women, by supplying essential information and knowledge using the rural newspaper, community audio tower and adult literacy programmes. RDP's popular and regular publication Gaunle Deurali, weekly rural newspaper, published since 1993, is appreciated as a unique, useful and first rural newspaper in the South Asia region.

Context:

Mass media in Nepal has not been able to play a vital role in changing the lives of the people. It is dominated by politics since its inception. It is targeted and confined to urban elites and political readers.   Even after the reinstallation of a democratic system, it has failed to reach the vast masses of people living in rural and remote areas. At the same time, the global trend of liberalization, privatization and free market is evident in the media market of Nepal, too. Market oriented i.e. profit motivated new newspapers and capital based FM stations are emerging and they have no space and time for the mass of the people and social service messages. They do not supply the essential and relevant information and knowledge, which is necessary for the improvement of the lives of the people. 

It is a known fact that communities where there is ready access to information and knowledge there are sustainable and equitable opportunities for growth and progress. For any society to attain the above mentioned objectives there should be free flow of two-way communication between governments and their people and among people themselves. In such a society, everyone is informed of current affairs, especially those affecting them directly. This helps people to voice their rights and make the unheard voices heard so that every one has a say in shaping socio-economic plans and strategies of national relevance.

It is also a fact that in, for the society to be aware, the communication has to reach the masses. It has to seep down to the grass roots-the marginalized lot. The community needs and aspirations, cultures and values, indigenous wisdom and experience have to filter up to the policy makers and other stakeholders in order to make communication a two way process.

The most cost-effective was of achieving such widespread communication is through the mass media, particularly local. The traditional mass media can make a huge difference in transforming the aspirations of marginalized people into reality. The impact of such community media has a great impact on the overall development of the society. When the communities become aware and take part in communications processes, one also becomes a part of larger development process. Hence as a purveyor of information community media has a duty to shine the spotlight of this potent tool and become an agent for overall change. 

Vision: 

Active participation of the socially and economically deprived and underprivileged people in democratic and development process.

Goal: 

Empower rural people through community media.

Objectives:

RDP's overall objectives are to 

•
Give voice to underprivileged people living in remote and rural areas, 

•
Increase the rural access to information and knowledge for strengthening democracy and enhancing development, 

•
Promote value of Human Rights and gender equity in rural areas,

•
Promote women's development, 

•
Raise awareness about environment conservation, 

•
Support the introduction of income generating activities,

•
Enable the people not just to consume media but also to be able to use media in their interest,

•
Improve the dignity and living conditions of the rural people. 

Activities:

•
Regular publication of Gaunle Deurali, Weekly Rural Newspaper 

•
Providing production and editorial services/facilities for development organizations to produce and distribute their newsletters, wall newspapers, reports, etc.

•
Providing training to community media workers and development organizations to enable them to produce their own community media.

•
Producing a cadre of Barefoot Journalist based in rural and remote areas, who work for community, regional and national media. 

•
Community Media Training for child journalists, women journalists and the Wall Newspaper Training.

•
Establish a Rural Communication Support/Training Centre (Proposed) to:

1.
Support Community Based Organizations, local NGOs and other development organizations to produce their own community media, Newsletters, Reports, Training/educational materials, magazines etc. by providing training, editorial and production facilities and 

2.
Provide information and communication services based on new Information Technology (Establishment of a Multipurpose Community Tele centre)
