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summary

The project began in April 2020, where all the services that have been granted to date have been registered, achieving a
total of 14,136. The group with the highest attention being men and women between 26 and 59 years old, all of them
of productive age.

The conditions with the highest demand are in relation to depression, anxiety, family violence, alcoholism, thanatology
and psychiatry.

To achieve the goal of caring for the people who requested the support of the psychological telecare service, 186 young
people participated as volunteers in the call center service, as well as 162 psychologists.

The service hours were adjusted in two stages according to demand, from Monday to Sunday, and in the second stage
from Monday to Friday, from 7:00 a.m. to 10:00 p.m.

It was possible to have a nationwide coverage, derived from the support of diffusion in digital media, television, radio
and print media, thanks to the support of a media agency that does not charge for services. Based on the registration of
their zip code in the file, 80% of people's care corresponds to a low socioeconomic level, and the remaining 20% to a
medium-low level.

We conclude that the support offered to date to the individuals and families who requested it, has been of great
support to correct the effects derived from the COVID19 pandemic.
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Note: due to the nature of the project, there is an electronic
file for each patient attended. Which information cannot be
shared due to the confidentiality of the patient and the
psychologist. The results presented below are the most
important data.




186 volunteers in call center

Staﬁ: 162 volunteer psychologists

supervising doctors

Staff support engineers

general coordinator



Volunteer hours




Monday to Sunday, first phase

Monday to Friday, second
Work phase

schedules 7 a 22 hrs.

National attention on the
phone 55 88 72 61 00




Critical attention hours

Horarios criticos

Abr ‘ May | Jun | Jul ‘ Ago ‘ Sep | Oct | Nov ‘ Dic ‘ Ene | Feb | Mar ‘ Abr

13-16 hrs ‘ 8a18hrs | desde las 13 hrs | desde las 15 hrs ‘ desde las 18 hrs ‘ desde las 12 hrs | desde las 16 hrs | desde las 18 hrs ‘ desde las 17 hrs Pe 10y despues dEI despues 18 hrs | desde 19 hrs ‘ desde 16 hrs




States with more services offered

_Abr | May | Jun | Jul | Ago | Sep | Oct | Nov | Dic | Ene | Feb | Mar | Abr_

Ciudad de Ciudad de Ciudad de Ciudad de Ciudadde Ciudad de Ciudad de Ciudad de Ciudad de Ciudad de Ciudad de Ciudad de Ciudad de

México México México México México México México México México México México México México
Tabasco Edo. Mex Edo. Mex Jalisco Edo. Mex Edo. Mex Edo. Mex Jalisco Edo. Mex Jalisco Michoacan Jalisco Zacatecas
Puebla Veracruz Veracruz Puebla Jalisco Jalisco Veracruz Durango Jalisco Edo. Mex Puebla Edo. Mex Campeche
Jalisco Tabasco Tabasco Michoacéan Puebla Puebla Tabasco Michoacan Puebla Puebla Veracruz Tabasco Edo. Mex

Campeche  Puebla Puebla Sinaloa Hidalgo Hidalgo Puebla Puebla Hidalgo Sinaloa Hidalgo Puebla Hidalgo



Socioeconomic level

Nivel socioecondmico

Abr May Jun Jul Ago | Sep | Oct | Nov | Dic Ene Feb Mar Abr
alto
medio alto
medio 30% 25%
medio bajo 50% 42% 40% 30% 30% 30% 20% 22% 32% 35% 30% 25% 20%
bajo 20% 32% 60% 70% 70% 70% 80% 78% 68% 65% 70% 75% 80%




Total services

total de llamadas mensual y acumulado

Abr May Jun il | age | sep | oo | Nev | Dic | Ene Feb Mar Abr
Liamadas 25 1262 2505 2251 1133 792 528 371 359 372 505 790 473 11541
Subsecuentes 2 18 153 238 207 150 157 116 118 320 261 389 396 2505
totales / mes| 27 1280 2658 2489 1340 042 R85 487 477 762 REE 1179 R63 14136




Age groups
Dy
frequency




iD6nde se enter6? ) %
Amigo 8%
Familiar 11%
Internet 17%
Origin of the Otro 6%
call Prensa 1%
Radio 46%
Television 11%
TOTAL 100%




Atention time

First time between
15-35 min.

Subsequent
between 35 and 90
min.

J

Average attention
of 5 to 7 times per
person, reaching 11
In extreme cases

J




PORCENTAIES DEL SERVICIO

W psicologia Msubsecuentes Mpsiquiatria mfalsas Worientacion Msoporte
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EL UNIVERSAL
EL ECONOMISTA

HORA 25 - W RADIO - 96.9 FM EL SOL DE PUEBLA
LIDERES MEXICANOS 88.9 EL SOL DE MEXICO
- MORE THAN 42,000 PEOPLE HERALDO RADIO- LOS 2 ALAS 2 PUBLIMETRO ESPACIOEMPRESARIAL COM.MX
MEGALOPOLISMX.COM
HAVE SEEN THE (CADENA RASA)
EL OCCIDENTAL (JALISCO)
ADVERTISEMENTS 24-HORAS.MX
- 66% WOMEN PORTALES GENERALES
LA PRENSA MEXICO

- 25-44 YEARS OLD THE PUBLIC
THAT FOLLOWS US

DISSEMINATION IN THE MEDIA AND SOCIAL NETWORKS
+ 17/ interviews
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ayuda psicolégica gratuita
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REDES SOCIALES

DATE MESSAGE il REACTIONS % COMMENTS « SHARES
od Mo estas sol@, [ldmanos 55 8372 6100 y un psicdlogo te atenderd. Gracias a Industria Mexicana de
'-"'h Fab 25, 1639 Cioca-Cola #FundaclonCocaCiola #HagamosEstoJuntos Atencdn psloologica gratuita por teléfono y 2 1] o
) confidencial. #00MD13

5w Cenaced When this happens, it's usually because the owner only shared it with a small group of people, changed who can
} Feb 11, 7114 sge it or it's been deleted.

Psicologia a tu alcance

o Cenaced — ) A
s
K Post with no description 1 1] o
h Feb 15, QL108 E 0 ption)
Jn 2 : iy - ) ;
%1 Cenaced Mo estas sol@, [ldmanos 55 8372 6100 y un psicdlogo te atenderd. Gracias a Industria Mexicana de B o -
Feb 15, 0057 Cioca-Cola #FundacionCocaCiola #HagamosEstoJuntos Atencidn psloologica gratuita por teléfono y
i confidencial. #Covid1d
- od mee Mo estas sol@, |ldmanos 55 8872 6100 v un psichlogo te atenderd, Gradlas a Industria Mesicana de
?h Fele 2l FUi5A === Coca-Cola #FundacionCocalola #HagamosEstoJuntos Atencién peicologica gratuita por teléfono y a 1] 1
) confidencial. #Covid1a
ad = Mo estas sol@, [lamanos 55 8872 6100 ¥ un psichlogo te atenderd. Gracias a Industria Mexicana de
"'h ¢ Coca-Cola#FundacionCocalola #HagamosEstoJuntos Atencién psicoldgica gratuita por teléfono y 1 [1] 4
Feb 12, D005 . ; )
ﬁ confidencial. #Covid13
w1 Cenaced Llamanas al 55 8372 6100, atencidn peicoldgica gratuita, confidenclal ¥ todo por teléfono. Psicdlogos - 0 i
) rebus,zzn titulados de prestigiosas universidades. #00VD19
i5aldremos de esta juntos!
= Cenaced Mo estas sol@, [ldmanos 55 8372 6100 y un psicdlogo te atenderd. Gracias a Industria Mexicana de 23 5 3
Feb 12, 17108 Coca-Cola #FundacionCocaCola #HagamosEstoJuntos Atencidn pesloologica gratuita por teléfono y
= confidencial. #Covidlg
= Cenaced !m Mo estas sol@. [lAmanos 55 8372 6100 Industria Mexicana de Coca-Lola #FundadonCocaCola
€) Video Views Table
DATE VIDED DESCRIPTION @ REACH & VIEWS e VIDED LE... EVIEWTIME (&) AVERAGE ...
n Psicologia a tu alcance
:-_h Cenaced Mo estas_ml@._llamannsssjaa'.rz_ﬂl:ﬂ-y un psicélogo te o 24 pre = 19.43%
} Feb 15, 0057 atenderad. Gracias a Industria Mexicana de Coca-Cola
= fFundacionCocaCola #HagamosEstaluntos Atencidn...
iSaldremos de esta juntos!
3 Cenaced Mo estas soli@, lémanos 55 8872 6100 y un psicblogo te
O v e @ yun psicologo 27236 9,156 13s s 20.16%

atenderd. Gracias a Industria Mexicana de Coca-Cola




THANK YOU!




