[bookmark: _GoBack]BUSINESS PLAN AND BUDGET
GIVEN TO GIVE INCORPORATION is an international non-government organization (NGO) and non-profit organization (NPO) duly registered in the United State of America (USA). 
We are a social enterprise with strong social objectives and the desire to improve the quality of life in our rural communities. The passion to care for people and to render assistance when needed had always existed in our heart.
Our mission is to touch the lives of people through coordinated philanthropic and humanitarian efforts. We are also driven by our vision to improve the quality of lives of people in rural communities and assist individuals with opportunities to succeed in their goodly passions.
One of our objectives is to provide relief to victims of disasters and support for the vulnerable groups, widows, and economically disadvantaged children and adults. COVID-19 is a pandemic that is currently ravaging the world. The extent and nature of the impact of COVID-19 however differ between nations and communities. 
Hunger and poverty have always been critical issues confronting all 3rd world nations of which Nigeria is one. Most population in Nigeria fall into the rural communities; These are people who are easily affected by food shortage, disaster, or epidemic. Unfortunately, they are also economically disadvantaged and lack good health services.
The purpose of our project is to provide food to 1200 households in 6 selected rural communities of Inisa, Eko-Ende, Aagba, Iba, Ada, and Igbajo. We believe food is a basic need that will result in a healthy community and thereby improve the quality of life in the rural communities.
On the basis of survey, we have identified 3 staple food items popular in the selected rural communities. These food items are Beans, Rice, and Gari. We have also determined that the food items will be easily sourced in large quantity within a 100 miles radius from these communities. Each household will receive 10kg each of  Beans, Rice, and Gari. 
The budget for the project (including incidental expenses) is provided below:


	Food Item (at 10kg)
	No of households
	Total Kg 
	Total Cost

	Beans
	1,200
	12,000
	$14,091.74

	Rice
	1,200
	12,000
	$22,899.08

	Gari
	1,200
	12,000
	$11,009.17

	
	3,600
	36,000
	$48,000.00
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