
Situation Overview
• Currently, Brazil is experiencing a second wave of contamination with 

the gradual increase of COVID-19 in all regions, with the Southeast and 
Northeast being the most affected.

• With the arrival of the year-end festivities, governments have applied new 
lockdown measures and intensified inspections in an attempt to avoid 
agglomerations and contain the increase in contagions caused by the New 
Coronavirus.

• More than 40 countries in the world have already started the optional 
vaccination of the population, however, the Ministry of Health of the Federal 
Government has not yet officially released a national immunization plan as 
part of the fight against the pandemic. 

Response Activities
• World Vision has maintained the regular supply of inputs for hygiene and 

cleaning items, investing heavily in promoting healthy habits for riverside 
and indigenous families affected by the pandemic in Amazonas, through 
the implementation of projects such as BHA / OFDA.

• The “Super Boxes” operation was launched as a new version of the 
“Tenderness Boxes”. In the actions, the children received a toy, a 
recipe with ingredients to prepare with the family, as well as other 
resources to promote interactive activities that contribute to the 
strengthening of dialogues between parents and children.

• A major fire in the main Macapá (AP) power substation affected 
90% of the population that had basic services discontinued. World 
Vision integrated efforts with the Evangelical Mission of Assistance 
to Fishermen (MEAP) and brought basic food baskets and drinking 
water to 265 families, reaching 833 children in the operation. 
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Confirmed cases

Deaths

7,733,746
196,018

World Vision calls for the 
expanding of social programs 
for the most vulnerable groups 
living in refugees camps, informal 
migrants occupations, slumps and 
the peripheral areas whose are 
more likely to suffer the effects of 
isolation, economy contraction and 
familiar violence.

World Vision is working in these 
areas focusing in the reduction 
of the collateral effects of the 
covid-19 spread with WASH 
supplies, education virtual tools, 
protection virtual tools for children 
and their families and food kits 
distribution reaching the same 
objectives as the UN system and 
the general country.

Programatic Reach

Latest
COVID-19 

Statistics

Funding 
DONORS AND PARTNERS

Confirmed Funding 
US$ 6,975,418.42

Brazil

Budget 
$6.9 M

States where World  Vision 
Brazil is responding to the 
emergency directly and 
with partners, from 
Juntos pelas Crianças platform

States where World 
Vision Brazil is acting 
directly in response 
to the emergence of 
COVID-19

Donors:  
XP Inc., Amgen, Uber, Mastercard, 
Editora Moderna, Cacau Show, 
Naturagua, Agropaulo, Fibra, Lojas 
Americanas, Nivea, GuiaBolso, Igreja 
Batista de Água Branca, Iguatemi, 
União SP,  Unicef, USAID, Santa 
Helena, Pfizer and Unilever.

Partners:  
PicPay, AME Digital and Unicef

Data as of January 4, 2021 / Ministry of Health

1,585,201 
people

485,744
children

DIRECTLY REACHED

LEVERAGED

1,909,321
people

TOTAL IMPACT REACH

3,494,522
people



OBJECTIVE 1: Scale up preventive measures to limit the spread of COVID-19

COVID-19 Emergency Response Highlights 

130,536
Comprehensive 
hygiene kits distributed

Information, education 
and communication 
(IEC) materials printed 
and distributed

169,498

All data up to December 30, 2020

OBJECTIVE 2: Strengthen health systems and workers

138,609
Disinfectant kits 
distributed to health 
care facilities

All data up to December 30, 2020

18,777
Glove sets distributed, 
including to health 
facilities, health 
workers and 
communities

21,696
Masks distributed, 
including to health 
facilities, health 
workers and 
communities

785,110
Handwashing supplies 
distributed

309,414
Community members 
provided preventive 
materials

697
Faith leaders 
disseminating 
preventive measures

People DIRECTLY 
reached through 
promotion of 
preventive behaviours

551,621

Cleaning kits 
distributed 
to vulnerable 
communities

105,331

1,044
People supported 
with the securing of 
safe quarantine and/or 
isolation spaces

3
Quarantine and 
isolation spaces 
supported, 
rehabilitated or set-up

People INDIRECTLY 
reached through 
promotion of 
preventive behaviours

1,909,321

8
medical personnel 
provided PPE



OBJECTIVE 3: Supporting children affected by COVID-19 with child protection, education, 
food security, and livelihoods

195,530
People provided with 
education support or 
training

76,450
Educational materials 
provided to enable 
or support remote 
learning

People reached with 
IEC psychosocial 
support materials

151,649 66,712
Children reached with 
targeted, age-specific 
health education

2,666
Frontline actors 
reached or trained 
on child protection 
programming

All data up to December 30, 2020

10,264
People reached with 
cash and voucher 
assistance with a total 
amount distributed of

305
Teachers provided 
with education training 
and support
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Luis Enrique Corzo Gracia
Director of Emergency Response
luis_corzo@wvi.org

OBJECTIVE 4: Collaborate and advocate to ensure vulnerable children are protected

All data up to December 30, 2020

Paola Bello
Communications Manager
paola_bello@wvi.orgBrazil

76,710
Children supported 
with Child Protection 
programming

215,000
People reached 
with food security 
assistance

3,581
Individuals supported 
with livelihoods 
training

New or amended 
policies & products 
adopted or operational 
challenges addressed at 
national and local level

12

14
External engagements 
with faith actors where 
World Vision is chairing, 
presenting or leading

18
External engagements 
with Tier 1 and Tier 
2 stakeholders where 
World Vision is chairing, 
presenting or leading

27
External engagements 
where World Vision is 
advocating on priorities, 
including ending violence 
against children in the 
context of COVID-19

45
External actions (e.g. 
sign ons and statements)

99%
Respondents satisfied 
with World Vision’s 
interventions

US$ 164,604

93%
Respondents who have 
received information 
about World Vision, 
expected staff behaviour, 
our programmes and 
feedback channels.

100%
Complaints/feedback 
resolved based on 
agreed timeline


