


OVERVIEW 
The EcoChic Design Award, launched in Hong Kong in 2011, is the world’s largest 
educational sustainable fashion design competition. 

Organised by environmental NGO Redress, the competition is open to emerging designers 
from Asia, Europe and the USA. Focusing on waste reduction, participants are challenged 
to create high appeal fashion with minimal waste to reduce fashion’s environmental impact.  

Ten finalists compete at a high-profile fashion show finale at Hong Kong Fashion Week 
where the winners are revealed. Prizes typically include collaborations with fashion brands to 
create sustainable collections, based on textile waste reduction, with other career-changing 
prizes offered. 

This multi-faceted educational programme includes lectures, academies and digital teaching 
materials to complement the competition.  

To further develop a more sustainable industry, the Award supports its pool of alumni 
designers (finalists and semi-finalists from previous cycles) who also receive prizes and 
industry collaborations.  

Through this multi-stakeholder platform, the Award has earned extensive international 
media coverage, including the focus of a recent documentary, and support from top-tier 
sponsors.  

 

 

WATCH A SHORT INTRODUCTION VIDEO HERE:  

www.youtube.com/watch?v=oo2BZ-FyeZo 

 



“Watching The EcoChic Design Award grow to become an 
international platform has been amazing. The award has 
really helped a new generation of designers to see 
sustainability in a different light.”   

- Orsola de Castro 
Co-founder Fashion Revolution & competition judge  

“The EcoChic Design Award actively promotes sustainable 
fashion as a viable option for the mainstream fashion 
industry. For this it has the full support of the Hong Kong 
Government.”  

-  Jerry Liu Wing-Leung 
Head of Create Hong Kong  



•  Gain brand exposure to an influential community of fashion stakeholders; from 
sustainable designers, KOLs, fashion industry, media, educational institutions, 
students and consumers throughout the entire competition cycle.  

•  Benefit from extensive global media coverage across international premium fashion 
and mainstream media, social media platforms with support from influencers and 
celebrities. 

•  Support winners who have the opportunity to change the future fashion.  

•  Demonstrate to the fashion industry and consumers that creating high fashion from 
recycled or up-cycled waste materials can be successful business and fashion options.  

•  Facilitate the connection between emerging fashion designers with fashion brands to 
create new retail collections using recycled and up-cycled materials or zero-waste 
design.  

•  Partner with a successful NGO project that addresses the global problem of 
increasing clothing and textile waste and its devastating  impact on the environment. 

•  Make a difference by supporting consumer and industry access to education about 
sustainable fashion.  

WHY PARTNER WITH 
THE ECOCHIC DESIGN AWARD? 



WAYS TO PARTNER WITH US  

Cash Sponsorship  Education Design Challenge 

Marketing Collaborations Prizes In-kind Products & Services 

Documentary Series 

Corporate Events 



OUR BIGGER, BETTER APPROACH FOR 2017 
The EcoChic Design Award 2017 is the largest and most exciting cycle to date, with notable expansion in the following areas… 

MORE FASHION 
PARTNERSHIPS  

  
The 2017 cycle is open to multiple 
fashion brand partnerships.  
Currently, the new up-cycled  
fashion brand, B Y T, which was 
borne through Redress’ work, is 
offering a prize to design an up-
cycled collection for retail by BYT 
and Lane Crawford. 
 
Further partnerships are available 
with finalists and alumni for mens, 
womens and children’s apparel and 
accessories to bring sustainable 
fashion options to market. 
 
 

MORE EDUCATIONAL 
OUTREACH 
 
The 2017 cycle has expanded 
education; with over 80+ 
university partners in Asia, with 
further outreach in China and 
India, and Europe. 
  
The expanded educational 
activities include; academies and 
lectures for students and teachers 
in Asia, Europe and the USA and 
further online content; and 
teaching packs for educators.  
 
 
 

EXTENDING DOCUMENTARY  
 
2017 sees the expansion of 2016’s 
inaugural one-off Frontline 
Fashion Season 1 documentary, 
which broadcast on Fashion One 
TV and through multiple 
screenings around the world and is 
now available on iTunes. 
 
2017 Frontline Fashion Season 2 
aims to be 3 x 42min format about 
the competition and designers, 
with a digital extension to cover 
how the designers work with their 
prize partners on commercial 
sustainable collections. 



2017 CYCLE SCHEDULE OF ACTIVITIES  

SEPT 2016 - FEB 2017 
 
Educational Activities: 
Sustainable fashion 
academies and lectures to  
teachers and students. 
Educator packs distributed 

MAY - SEPT 2017 
 
Judging: 
Regional and international 
judging panels select 24 
semi- finalists and then ten 
finalists 
 
Fashion Shoot: 
Top photographer and stylist 
shoot selection of finalists’ 
designs 

SEPT 2017 
 
Redress Forum Design 
Challenges: Ten finalists join 
three sustainable design 
challenges in Hong Kong 
 
Grand Final: Ten finalists 
present their six-piece 
collections at a runway show 
at CENTRESTAGE at 
HKTDC Hong Kong Fashion 
Week and the winners are 
announced 

SEPT – NOV 2017 
 
Magazine: Launch of the 
fourth issue of The EcoChic 
Design Award Magazine in 
print and online 
 
Exhibition: Educational 
exhibition of the finalists’ 
designs in Hong Kong and 
Europe (location TBC). 
 
Winners work with their prize 
partners  
 

2018 
 
Retail: The winners’ 
works with prizes launch for 
retail 
 
Documentary: 
Released with mainstream 
broadcaster 

JAN - APR 2017 
 
Launch:  
Official launch and open 
application period 
 

 
 
Press Launches:  
15 Feb | Hong Kong 
9 March | London 



Running alongside the main competition we provide support for our talented pool of 
The EcoChic Design Award Alumni - semi-finalists and finalists from previous 
cycles who continue working within the industry activities:  

ALUMNI ACTIVITIES 

ALUMNI NETWORK  
An online platform for alumni to 
share developments, network 
with peers, engage in industry 
collaborations and receive 
career opportunities. Supported 
with marketing and PR support 
from Redress.  
 
 
 

ALUMNI PRIZES  
Prizes will be awarded to alumni 
to support their careers in 
sustainable fashion design. 
 
 
 
 
 
 

ALUMNI BOOTHS AT 
CENTRESTAGE  
Select alumni with further 
developed sustainable brands 
showcase their designs to 
buyers and media in exhibition 
booths at CENTRESTAGE at 
HKTDC Hong Kong Fashion 
Week.  
 
 

ALUMNI NETWORKING  
Networking event held in Hong 
Kong to connect alumni with 
select VIP buyers, media and 
industry professionals.  



COMPETITION HIGHLIGHTS – EDUCATION   
EDUCATION TO CHANGE THE INDUSTRY  
 
• 3,800+ designers have attended the EcoChic Design Award lectures and academies 
across Asia and Europe, with a specific focus on the Chinese and Indian markets 
 
• 24,000+ views for online educational videos  
 
• 12,500+ visits to online educational Learn platform in English and Chinese  
 
• 80+ fashion institutions in Asia, Europe and the USA in partnerships, with a further 
190 in extended network 
 
• 35+ educational exhibitions organised in Asia and Europe reaching an estimated 2 
million consumers and industry professionals 



COMPETITION HIGHLIGHTS – RETAIL AND 
SUSTAINABLE FASHION 
 • The EcoChic Design Award generates top talented winners, who partner with brands and 

retailers, and committed alumni designers who are pioneering with their own brands, which is 
bringing more sustainable collections to market. Examples include 
 
• Shanghai Tang partnered with two of the EcoChic Design Award winners in 2014/15 and 
2015/16, who each designed up-cycled collections using Shanghai Tang’s surplus luxury textile 
waste for retail, including Shanghai Tang’s debut up-cycled collection  
 
• Esprit partnered with four of the EcoChic Design Award winners from 2011 to 2013, who 
each designed recycled textile collections for retail using Esprit’s recycled cut-and-sew waste, 
which served to launch the ‘Recycled Collection by Esprit’ 
 
• Retailer kapok partnered with two alumni on a successful retail collaboration of their brands 
 
• Yahoo.com.hk partnered with 4 alumni on limited edition up-cycled accessories of the 110 
alumni from all previous 7 cycles, 14 have launched their own brands and and the majority 
continue to work in sustainable fashion related areas and interests. 



COMPETITION HIGHLIGHTS – MEDIA  

MEDIA AND MARKETING REACHING GLOBAL MARKETS  
 
• Extensive global media coverage including Vogue, ELLE, The New York Times, China 
Daily, Ming Pao, SCMP, BBC, Guardian, CNBC, Marie Claire, Al Jazeera, Xinhua, 
Weekend Weekly, TVB and ICS.  
See more here: www.pinterest.com/redressasia/redress-in-the-media/  
 
• Media partners have included: ELLE, Ecouterre, Eluxe, Fashion One, WGSN 

 



Less is 
little-known fact: textile 
production is the second-
most polluting industry in 

the world. Clearly, tackling leftover 
waste is the need of the hour. In 
an attempt to inspire change and 
help speed up the process, multi-
designer store Ensemble has tied up 
with Redress’ The EcoChic Design 
Award as its launch partner in India. 

Christina Dean started Redress 
in 2007, in Hong Kong, to show 
that textile waste can be turned 
into high fashion. The award 
started as a local project, and now 
in its fifth year, it is expanding 
to incorporate young design 
applicants from Asia and 
Europe. By incorporating 
the core principles of 
zero-waste, upcycling 
and reconstruction, 
designers can help 
reduce a consumer’s 
ecological footprint 
right from the very 
beginning. ELLE 
spoke to Dean and 
Tina Tahiliani Parikh 
of Ensemble, who have 
one simple message: 
reduce, reuse and recycle.

ELLE: How did Redress come 
about?
Christina Dean: I have always been 
environmentally conscious, but 
after training as a journalist in the 
UK (I was previously a dentist) 
and then moving to Hong Kong in 
2007, my interest in environmental 
sustainability saw a huge spike, 
which led to the start of Redress.

ELLE: Why did Redress decide to start 
The EcoChic Design Award?
CD: We came across a report which  
stated that designers influence an 
estimated 80 to 90 per cent of the 
environmental and economic costs 
of a product. This means designers 
can very powerful in making the 
industry less polluting, which is 
possible by using more sustainable 
design methods and better raw 
materials and production supply 
chains. That’s why we organise 
awards that help us get closer to 
the point of influence, in order to 
offer a preventative approach in 
combating the fashion industries’ 
waste footprints, and of course to 
address the gaping educational  
hole for emerging designers. 

a

Christina Dean and Tina 
Tahiliani Parikh tell us why it’s time 

for fashion to clean up its act 
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THE ECOCHIC  
DESIGN AWARD

You're eligible if you have less than three 
years’ experience and use one or more of 

these techniques: zero-waste, upcycling or 
reconstruction. Designers will show at HKTDC 

Fashion Week to compete for the chance to 
design a capsule collection for luxury brand 

Shanghai Tang. Judges include blogger Susie 
Lau, fashion designer Orsola de Castro  

and ELLE’s fashion director Malini Banerji.

Applications for 2015/16 are  
open till August 15.  

Ecochicdesignaward.com

ELLE: Tina, you have known Christina 
for five years now. How did you come 
to be involved with Redress and The 
EcoChic Award? 
Tina Tahiliani Parikh: When Christina 
got in touch with me, the cause felt 
very familiar to us at Ensemble. 
We wish to support Redress in its 
mission to create an eco-friendly 
industry and also to create much-
needed consciousness in the minds 
of consumers. 

ELLE: Do you feel that sustainability is 
a trend in Indian fashion? 
TTP: Although India has changed 
a lot over the years, our fashion 
industry remains very young, so 
very few are conscious about this 

issue. It is our job to educate them 
about the choices available to 
them. Having said that, some of 
my favourite designers are making 
sustainable fashion very cool, like 
Amit Aggarwal, Paromita Banerjee, 
[Ka][Sha] by Karishma Shahani, 
Abraham & Thakore, péro by 
Aneeth Arora, 11.11/eleven eleven 
and Savio Jon.

ELLE: How can a consumer be more 
responsible? 
CD: People need to become aware 
that their consumption choices have 
a vast environmental and social 
impact. The best way to prevent eco 
catastrophe is to buy less, buy better 
and care more for what we have.  

more

— AKANKSHA KAMATH
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FYT: I like floating and flat designs. 
I always concentrate on pants and I 
also used wraps instead of buttons. 
They are flexible, loose and flowing. 
It’s very Japanese.
EL: To describe it in one sentence, 
it’s meant to let people ‘find 
themselves!’ I don’t want people to 
feel embarrassed or nervous when 
they wear my clothes.

Where did you source your 
materials for your collection?
EL: My collection started by 
accident when my mum brought 
home some unneeded care labels 
from her factory. I began sewing 
them together. From there, I started 
sourcing labels from vendors who 
had them as surplus and were not 
going to use them.
FYT: I used organic pineapple 
textiles that came from Manila. I 
actually went to an international 
event called FITE (the International 
Festival of Extraordinary Textiles) 
in Manila to find these textiles. I 
thought they would be good for 
sustainable design. I focused on 

minimal cutting for low waste and 
I also used the remaining rolls of 
scrap fabrics from the Yen Chow 
Street Hawker Bazaar. (See timeout.
com.hk for our article on the bazaar 
from Issue 195).

What was the biggest challenge 
that you came across during this 
whole process? 
FYT: It was very difficult for 
me to understand the body of a 
woman! A woman’s body is very 
three-dimensional and it was a 
good opportunity for me to explore 
womenswear. But knowing about 

the body and the silhouette isn’t 
enough. I had to think about what 
being a woman actually means,  
how they think and whether or  
not they would like the clothes that 
I’m designing. 
EL: For me, the biggest challenge 
was money! But it was a good 
challenge. When you take money 
out of the picture you will think in 
other ways to get what you want. 
Another challenge was thinking 
whether people would accept my 
design because it doesn’t follow 
trends. Eco-fashion is all types of 
different fashions all in together. 

But I didn’t let this affect 
my creations.

Has working in this 
competition influenced 
how you think about 
designing clothing 
in terms of creating 
sustainable collections 
in the future?
EL: I am already starting 
to re-use some fabrics from 
my old collections [points 
to a mannequin that’s 
dressed in strips of textiles 

that have been sewn together]. 
I have a lot of valuable textiles 
that I don’t want to waste. At my 
work at the bridal design house, I 
started to collect the textile waste 
and I noticed there were pieces of 
satin and fabrics that were of good 
quality that I can use again in
my creations.
FYT: This competition has made 
me think about what’s ‘necessary’. 
It’s meaningful to think about using 
only what is ‘necessary’. I will 
continue to research and use  
zero-waste cutting techniques in  
the future.

Do you think there are 
common misconceptions about 
sustainability, in that people 
think it limits the quality and 
aesthetic of the clothing?
FYT: Yes. Some people think that 
sustainable means ‘use less’, instead 
of thinking ‘use what is necessary’.
EL: I think more people are 
accepting this concept in Hong 
Kong, though. If we, as designers, 
can modify old clothes to make 
new clothes, people will be more 
accepting of eco-fashion and won’t 
think of it as secondhand clothing.

What are you hoping to come 
out of this competition?
FYT: For me, it is not only about the 
prize because I am very concerned 
about the future of fashion design 
and the creative industries in 
Hong Kong. This is a very unique 
opportunity for fashion designers 
because local designers have few 
opportunities to ever collaborate 
with an international enterprise. 
In Hong Kong, we don’t have a 
comprehensive system of mentor-
mentee relationships. We have the 
chance for internships to follow 
designers but it’s rare to get 
production line experience. 
EL: It’s great if Shanghai Tang or 
another brand supports me. But, if 
not, I will still continue to design 
with sustainability in mind because, 
right now, eco-fashion is a big trend. 
I am not really expecting anything. 
I just want to enjoy the show and 
I hope my fellow competitors have 
also been enjoying the process.

EcoChic Design Awards  
Wed Jan 20, HKCEC. Live 
streaming of the event takes 
place on redress.com.hk. 
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Edited by Arthur Tam
arthur.tam@timeout.com.hk

We live in a city that is, 
unfortunately, at times, 
defined by shopping. 

The ebb and flow of our daily lives 
is constantly bombarded with sales, 
sales and more sales alongside the 
latest season must-haves. Sometimes 
we’re left with a pair of eyes that are 
glazed over as we stare at a shop 
window. We can’t even exit an MTR 
station in peace without glimpsing 
a pair of shoes we’d like from across 
the street. Behind all the glamour, 
gltiz and dazzle, however, is the 
dark side of excessive consumerism, 
which amounts to 253 tons of textile 
waste sent to Hong Kong’s landfills 
each day, according to Redress, a 
local NGO which is on a mission to 
promote sustainability and social 
responsibility in the fashion industry.

One way that Redress is trying 
to raise awareness of how much is 
wasted and what we can do about it 
is with its EcoChic Design Awards, 
a competition that encourages the 
creation of eco-friendly fashion 
by minimising textile waste. The 
annual event, which has expanded 
across Asia and Europe over the 
past five years, involves a roster 
of emerging fashion designers and 
students from both continents who 

are first educated on the negative 
environmental impacts of today’s 
fashion industry and are then 
provided with tools to source textiles 
and design collections in line with 
the concepts of zero-waste, upcycling 
and reconstruction.

This year’s competition is fierce 
and the 10 finalists have each 
created a six-piece minimal waste 

collection to showcase in the 
finale on January 20 as part of the 
HKTDC’s seasonal Fashion Week 
at the HKCEC. The grand prize is 
a coveted opportunity to design a 
sustainable capsule collection for 
Shanghai Tang. Our hopefuls in 
the SAR are Esther Lui, a design 
assistant at a bridalwear house, and 
Fan Yu Tsang, a student at Hong 
Kong Polytechnic University, who is 
beginning to learn about the female 
form in all its glory. They both sit 
down with Time Out to talk about 
their collections and the actual 
feasibility of eco-fashion...

Congrats on making it to the top 
10! What were the inspirations 
behind your collections?
Fan Yu Tsang: I am influenced 
by Japanese culture and I want to 
emphasise that in my designs. In my 
research, I read many books about 
Japanese philosophy and elements 
of zen that I am very familiar with 
in my life, and I found an interesting 

concept of ‘wabi-sabi’, which 
emphasises a very subtle mood and 
simplicity that I want to bring to my 
collections. So that was the starting 
point of my menswear collection for 
the Young Designer’s Competition 
[which he won earlier this year] and 
now I am using that concept for 
my first womenswear collection. 
I named my collection San, which 
means Mr and Mrs.
Esther Lui: Before EcoChic I had 
no interest in eco-fashion because 
I thought it would be really hard 
to make beautiful clothes from 
rubbish. But then I was inspired 
by how designers could use textile 
waste to design new clothes, and 
I started testing different textiles 
and drawing sketches to see what 
works. I thought ‘maybe I can make 
something a little bit crazy’, so I 
made my designs in 3D form.

How would you describe the 
aesthetics of your six-piece 
sustainable collection?

It was very 
difficult for me to 
understand the 

body of a woman

People think 
that sustainable 

means ‘use 
less’, instead of 
thinking ‘use 

what is necessary’

Couture 
with a 
conscience

The Hong Kong 
finalists for this 
year’s EcoChic 
Design Awards, 
Fan Yu Tsang and 
Esther Lui, talk to 
Kaitlin McPhee about 
their collections, 
as well as their 
views on creating a 
sustainable future in 
the fashion industry 

Labelling away 
Esther Lui claims it’s  
more fun than organising 
a coupon book

Pineapple express  
Tsang Fan-yu is dyeing
his pinapple textiles

COMPETITION HIGHLIGHTS – MEDIA COVERAGE 



MARKETING STATISTICS FOR 2015/16 CYCLE 

680 total pieces of  
media coverage  

HK$22,477,674 
estimated PR value 

51,928 users visited  
EcoChic Design Award website 

217,001 pageviews of  
EcoChic Design Award website 

14,500 pageviews 
of our Learn platform 

450 print circulation and  
2,000+ online views of the  

EcoChic Design Award 
Magazine 

280,000+ views of 
our video content via 

Youtube so far 



FRONTLINE FASHION STATISTICS 
The Frontline Fashion Season 1 documentary (1 x 47 mins) followed The EcoChic Design Award 2016 competition. 
http://www.redress.com.hk/frontlinefashion 

Documentary trailer 
435,000+ views on Facebook 
137,000+ views on Youtube 

Broadcasted nine times on Fashion One TV to  
120 million households  

16 public documentary screening events to date 
including Hong Kong, Singapore, Paris, London, 

Buenos Aires and more coming 

Available for download on iTunes 4,209 pageviews 
of Frontline Fashion microsite 



SELECT PREVIOUS PARTNERS 
PARTNERSHIPS SUPPORT EXPANSION  
 
• The major sponsor is the Hong Kong 
government agency, Create HK  
 
• Past sponsors include Ford Motor Company, 
TAL Group, Shanghai Tang, Miele, UPS, Upper 
House and EAST Hong Kong  
 
• Strong support and sponsorship from multi-
stakeholders allowed the competition to expand 
to include all Asia, Europe and now the USA. 



SELECT SUPPORTING ORGANISATIONS 
SUPPORTING ORGANISATION REACHES TARGETS 
 
• The competition's extensive network of past and present 
supporting fashion universities, institutions and associations 
allows access to emerging designers, alumni and academic 
staff, with a strong focus on China and India.  
 
• Partners include Central St Martins (UK), Donghua 
University (China), NIFT (India) and Parsons (USA). 



CONNECT WITH US 
Jill Grinda  
Executive Director  
jill@redress.com.hk  |  +852 92213912  
 
 
 
 
 

Hannah Lane 
Communications & Sponsorship Director  
hannah@redress.com.hk  |  +44 7974937535  

WWW.REDRESS.COM.HK  |  WWW.ECOCHICDESIGNAWARD.COM 
  
 

facebook.com/RedressAsia  
facebook.com/EcoChicDesignAward  
 
instagram.com/GetRedressed  
 
youtube.com/RedressAsia  
 
pinterest.com/redressasia  
 
twitter.com/Redress_Asia  

weibo.com/ecochicdesignaward  
 
u.youku.com/RedressAsia  


