
Changing the forecast for live theater.

The Lake Effect Fringe Festival celebrates new works and new interpretations of the classics.

Coming in February, 2013.

What is the Lake Effect Fringe Festival?

The Lake Effect Fringe Festival is a collaboration between West Michigan theater groups Dog Story Theater, GEM Theatrics, The Pigeon Creek Shakespeare Company, and Stark Turn Players.  The festival will take place during the month of February, 2013, at the Dog Story Theater, 7 Jefferson SE in Grand Rapids.  The festival seeks to highlight performer-focused theater in a non-traditional theater space, creating an intimate performance experience for audiences.  The organizing groups and other theater organizations from across Michigan and the Midwest region, including the Southside Theater Company and the University Wits, will offer a wide variety of performances, ranging from brand new one-act plays to improv comedy to reimagined classics.

What audiences will the festival serve?

The Dog Story Theater serves Grand Rapids audiences of a broad cross-section of the population, with a particularly strong audience demographic in the 18-35[image: image1.jpg]Lake
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 age range.  LEFF is particularly happy to be able to bring live theatre to this demographic, which often attends movies rather than live performance events.  The festival’s ticket price for all events, $10 for adults and $8 for students and seniors, will also make it competitive with movies for audience entertainment dollars.  The festival’s variety of programming will provide events suitable for families, couples, and seniors.  Like other festivals in Grand Rapids, such as ArtPrize and Festival of the Arts, LEFF also has the potential to attract destination tourists, theatre fans from the Midwest region who will take advantage of the opportunity to see a number of performances in one place within a short span of time.  Attendance at LEFF performances can in turn encourage patronage of local bars, restaurants, and hotels.

What are the festival’s goals for the future?

While the festival currently operates as a project under the auspices of the Pigeon Creek Shakespeare Company, a 501(c)3 non-profit organization, the festival’s organizers plan in the next 3-5 years to form a separate corporation for the operation of the festival, and to create a staff position for a festival director.  In order to accommodate a larger number of performances during the festival, the organizers also plan to seek further venues in the city of Grand Rapids in order to expand to a multi-venue event.

How will the festival be promoted?

Press releases regarding each stage of festival development (ie. initial announcement of dates, announcement of participating performance groups, the opening of the festival) will go out to an extensive list of media -- print, online, radio, and television -- both in Grand Rapids and across the state of Michigan, as well as to Midwest regional publications, such as Midwest Living.  Print advertising will go into Grand Rapids entertainment media such as On-the-Town and West Michigan Revue.  Posters, brochures, and postcards will be distributed widely in the greater Grand Rapids area. 

Lake Effect Fringe Festival Budget

Facilities Usage

Facilities Usage Fee to Dog Story Theater for period of January 30-February 24









$3000

Publicity Materials

300 Posters






$473.82


4000 Postcards

  



$204

500 Color Brochures




$370

Print Advertising, based on current rates in monthly
$1681

arts and entertainment publications

Program Printing





$271.36

Publicity Materials Total: $3160.18

Personnel

Festival Stage Manager




$1500

Grand Total: $7500

















