According to the logical structure pressented by W.Grassl (2012), where mission orientation, target market and type of integration are
main indicators, the specific models arise as a result from combinations between three elements. The options have been consolidated into
9 fundamental types of business models for social enterprises. More information about typical examples can be found from W.Grassl paper
under section “Recommended Resources”.
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This is an excellent tool to understand different models of social
enterprises to sustainably serve a social impact. Credits: Erasmus+



