Project Survival Media:

Global Youth Journalism From the Front Lines of the Climate Crisis 
The Project

Project Survival Media (PSM) is a collaborative global network of journalists using video, photography, and blogs to report from the front lines of the climate crisis. 

In the lead up to the landmark UN Climate Conference taking place in Copenhagen in December of 2009, Project Survival Media will help assemble and launch seven global new media teams.  The purposes of these teams: report on the most compelling climate stories from around the world, amplify voices underrepresented by traditional media, and to breathe life into the facts and statistics of this modern crisis. 

The Message

The debate happening this December is no longer just about climate change or global warming.  It is about Survival. 
Our seven media teams, one for each continent, will broadcast the most critical message of our time: As world leaders negotiate a new climate treaty, “Survival is Not Negotiable.” Project Survival Media will use new media tactics and tools to support policies that “safeguard the survival of all countries and peoples.” This message will be driven home by paralleling stories of different roles in society that are disproportionately impacted by climate change: Farmers, mothers, factory workers, health care providers, and organizers. 

The Media

Project Survival Media will connect international climate negotiations to human stories—stories of impacts, struggles, and solutions.  Communicating a visual narrative on climate change is crucial to keeping the impacts of unjust policy at the forefront of the political debate. 

PSM will provide new media content—photos, videos, and blogs—targeted at traditional media, decision makers, and citizens around the world.  By directing readers towards avenues of civic engagement, we will go beyond education and entertainment—we inspire action and advocacy. 

Leading up to Copenhagen our media teams will produce six professional videos, 70 professional photographs, and 100 blogs.  Our photos and blogs will be released throughout the entirety of the project and our videos will be distributed on November 15th.  

During the UN Meetings our delegation will work along side the rest of the International Youth Delegation new media professionals to update a 24 hour video feed of the conference.  Our team will work tirelessly to uncover critical stories at the UN.  

The Tools and Trainings

Imagine a web platform that will help tell one collective story: the impacts of, the solutions to, and the activism around climate change. Part gallery, part distribution platform, part new-media training grounds, our website will assemble, coordinate, train, and deploy seven new media teams.
Through a series of video tutorials and media guides co-produced with 350.org, we will train our teams and people all over the world on the essentials of photojournalism, videography, blogging, social media, and organizing before the international day of climate action on October 24th, 2009. 

By harnessing this power of new media, Project Survival Media will bring the pressure of global scrutiny to bear on global climate policy and engage a new generation in the most important untold story of our time.

We will also bring forty young people face-to-face, just days before the conference. We will go over the current operating systems for our activities at Copenhagen, the essentials of new and traditional media, and expand our global team of media activists to include new media activists from the International Youth Delegation

The Core Team

We now have Core Team Leaders on all seven continents. We have journalists that have had their work featured The New York Times, CNN Traveler, Elle Magazine, Canada Geographic, BBC.com and many more.  You can find their names, biographies, and head-shots on the Our Team tab on our site. 

Some Key Talking Points

The coordinators of PSM have been involved with the UN negotiations in the past, with a strong presence in Bali and in Poznan, participating in youth media coverage of the event as well as advocacy.

During both these UN talks, there was an apparent need for more visual media. Video and photography have the ability to breathe life into statistics, and demonstrate how climate change is affecting real people, right now.

We have at our disposal a new media network that is already established, through seventeen different blogs in fifteen different languages, and are building partnerships with traditional media outlets.

Our survival campaign at the UN Framework Convention on Climate Change (UNFCCC) has inspired organizers and negotiators: Over 100 countries have signed our declaration for a treaty that “ensures the survival of all countries and peoples.” Our language on survival has made it into the negotiating text. 

