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Marketing Campaign 
Concept

There were three concepts proposed for Enèji 

Pwòp’s marketing campaign. The selected 

concept, “Bright Ideas”, focuses on the 

comparison of life before and after Enèji Pwòp. 

Messaging focuses on two things: energy 

cost savings and a family’s improved quality 

of life as a result of Enèji Pwòp products. 

Internal tools include secondary messaging 

on health and environmental benefits. 

The original Enèji Pwòp orange was reserved 

for the large selection of lighting products, 

while a new blue was proposed to highlight 

the cooking products. The following are the 

English versions of final tools. All materials were 

translated to Haitian Creole for production. 

 

Original Concept Final Concept Implementation



Marketing Materials

A range of materials were produced applying the 

“Bright Ideas” concept as part of the marketing 

campaign implementation. These range from 

larger, fixed traditional advertising channels such 

as wall advertisements, to a selection of posters 

and bunting as well as revised print collateral.
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Marketing Materials

Posters & Banners

In addition to product oriented materials, six 

core images were developed emphasizing the 

core products sold by Enèji Pwòp. These were 

applied to several formats for use by retailers. 

Lighting Product Poster Cooking Product Poster
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Marketing Materials

Concept Banner

Product Banner
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Bunting

Marketing Materials

Sample Implementation
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Marketing Materials

Wall Advertisement

Hand painted wall advertisements are 

ubiquitous in Haiti and vary in quality. 

A simplified, hand drawn version of a 

key image was developed to assist local 

painters in implementing the tool.

Tee Shirts

Customer Gift T-Shirts

Enèji Pwòp Staff
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Marketing Materials

Retailer Shop Sign

This wall sign is provided to Retailers who work 

out of a fixed location to help identify their 

home or shop as an Enèji Pwòp distributor.

Customer Calendar

This calendar was created not only as a thank 

you gift for customers, but also as a repayment 

tool to assist retailers in planning out “rent 

to own” payments with their customers.



10

Marketing Materials

Product Brochure

The Enèji Pwòp product brochure replaced a 

much longer “product guide”. Non-essential 

information was stripped away to highlight key 

benefits and illustrate savings for customers.

Cover

Inside Spread
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Marketing Materials

Presentation Posters & Invites

Retailers are encouraged to pitch their 

products at local events or busy locations. 

These items were developed as low cost 

advertising for these types of events.

Tear-Off Poster Presentation Invites
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Marketing Materials

One on One “Site Seller”

Door-to-door sales by Enèji Pwòp’s individual 

retailers is a core sales channel. This flipbook 

was developed to help retailers communicate 

the economic and health benefits of Enèji Pwòp 

products by directly comparing the customer’s 

experience against potential savings. A script was 

developed for retailers to adapt and build on. 

Sample Spreads



Internal Sales & 
Service Design Tools

Also developed, were tools to assist Enèji Pwòp’s 

retailers and agents when addressing 

common challenges with customers along 

with recommendations on new sales channels. 

These include Retailer and Agent training and 

reference manuals, as well as simplified versions 

of common tools to help internal communications.
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Internal Sales & Service 
Design Tools

“Say This” Cards

New retailers are often challenged by objections 

or challenging questions from customers. The 

“Say This” cards were developed to provide 

strategic responses to common questions 

as well as techniques to think through new 

questions they are challenged with. 
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Internal Sales & Service 
Design Tools

Rent to Own Worksheet

Enèji Pwòp is piloting a new sales option that 

allows customers to pay for products over time, 

a relatively new concept for many low-income 

Haitians. This worksheet is for a customer and 

retailer to fill out together to find a payment 

option that costs the same as their current 

energy needs and illustrate long term savings. 

Rent to Own Contract &  
Payment Tracker 
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Internal Sales & Service 
Design Tools

Revised Warranty Card

Warranties are often lost or not fully understood 

in Haiti. The warranty card was revised to 

emphasize its importance and remind customer 

to keep it in a safe place as well as visually 

highlight what is not covered under the warranty.

Original Warranty Card

Revised Warranty Card
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Internal Sales & Service 
Design Tools

Sales Goal Worksheet

Selling Enèji Pwòp products is often the first 

retail experience for Retailers and they may 

have a wide array of expectations about the 

business. This worksheet was developed to help 

Agents and Retailers set realistic sales goals 

based on common needs for many customers as 

well as strategize on how to meet these goals.
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Internal Sales & Service 
Design Tools

Recommended Product  
Instructions Revision

Product instructions for most products are 

currently only provided by the manufacturer and 

have not been localized. This leads to challenges 

when installing more complex products or cause 

damage as a result of incorrect setup or use for 

others. These simplified instructions, focusing 

on visual instructions over long text, were 

developed to present to product manufacturers 

as potential “open source” instructions. Given 

the design source files, regional distributors 

can have the instructions translated for the 

dozens of countries the products are sold in.
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Internal Sales & Service 
Design Tools

Retailer & Agent Guides

In addition to providing overviews of how 

to use the marketing materials and tools, 

these guides give instructions on reporting, 

training and other operational aspects.

Retailer Guide
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Internal Sales & Service 
Design Tools

Agent Guide
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Additional Print Collateral

Business Card Updates Agent and Retailer Training Certificates

Agent Certificate

Retailer Certificate
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Microsoft Word Template

Additional Print Collateral

Price List Templates
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