
School-2-School (S2S) is a nationwide campaign to 
raise funds for classroom materials and provide 
volunteer teachers for schools in developing countries 
around the world. 

Through S2S, students in the United States also 
engage in a virtual exchange with partner schools 
abroad that empowers them to learn about each other, 
improve educational opportunities in each other’s 
community and build friendships.

American schools raise money to purchase 
educational supplies needed by their partner schools 
abroad; ranging from books and paper to computers 
and lab equipment. In the summer, Creative Learning 
supports a teacher from each of the American schools 
who will travel to their partner schools and teach for 
2 to 4 weeks. Volunteers then share the experience of 
volunteering with their host schools the next school 
year.

S2S has directly benefited more than a thousand 
students in Afghanistan, Iraq, The Philippines, 
Panama, Uganda, Bolivia, and Jordan.

5301 Wisconsin Ave, NW, Suite 525

Washington, DC, 20015

www.creativelearning.org 

Have You Heard the 
Latest?

Creative Learning is Expanding our
 Family of Programs



Our Mission

Focusing on communities with pressing human 
needs, Creative Learning enhances the capacity of 
local organizations around the world to improve 
the lives of people in their communities. Through 
the creation of people-to-people partnerships, we 
are especially dedicated to protecting human rights, 
supporting social and economic development and 
building peace.  

Both at home and abroad, Creative Learning views 
social change as an opportunity for communities to 
improve life for all of their members. We work with 
schools, teachers, governments and private compa-
nies to bring the best available resources to advance 
the cause of empowering people. 

Creative Learning invests in small-scale projects that 
have measurable results by promoting youth pro-
grams, artisan communities, school and classroom 
improvements, grassroots community organizations 
and entrepreneurship. 

Creative Learning is a non-profit 501(c) 3 organiza-
tion based in Washington, DC. 

Our Family of Programs

Aid to Artisans (ATA) creates opportunities for low-
income artisans around the world to build profitable 
businesses inspired by handmade traditions. ATA 
offers access to new markets, business training, eco-
effective processes and design innovation through a 
network of partners to promote sustainable growth 
and community well-being. 

ATA joined Creative Learning in October 2012 with 
plans to strengthen and expand its ability to imple-
ment artisan development initiatives worldwide.

ATA has spent 35 years improving the lives of over 
100,000 artisans in more than 110 remote countries 
where their livelihoods, communities and craft tradi-
tions are at risk. 

Over the past 10 years, ATA’s efforts have leveraged 
nearly $245 million in retail sales. This income has 
empowered 125,000 artisans in 41 emerging regions 
of the world to improve their own lives, the lives of 
their families, and their communities. Over 70% of the 
artisans ATA works with are women.

America’s Unofficial  
Ambassadors

America’s Unofficial Ambassadors (AUA) is a citi-
zen diplomacy initiative dedicated to increasing the 
number of Americans who volunteer in the Muslim 
World. 

From archaeologists to engineers, Unofficial Ambas-
sadors volunteer with grassroots organizations in 
Africa, Asia, and the Middle East to meet some of the 
Muslim World’s most urgent development needs in 
areas such as education, youth engagement, and civil 
society.

As volunteers, Unofficial Ambassadors form people-
to-people partnerships through their service that 
build cooperation between America and the Muslim 
World. Upon their return, volunteers work to foster 
cross-cultural understanding at home by sharing 
their experiences with the public through blogs and 
community presentations.

In 2013, AUA will launch three summer volunteer 
abroad programs in Morocco, Tanzania and Indone-
sia, partnering with local organizations and universi-
ties. 


