This calendar includes important dates and valuable tips for fundraising online in
2012. Here are some suggestions for making the most of this calendar:
Use this calendar in conjunction with GlobalGiving’s Annual Online
Fundraising Strategy Worksheet to set challenging goals and develop a
plan for the year.
Use the text boxes at the bottom of each month to get ideas for fundraising
during each month.
This calendar includes an array of important dates, but it may not include
all dates that are significant for your organization, such as public holidays
(Labor Day, President’s Day, etc.) and religious holidays (Passover, Diwali,
etc.).
Once you have developed a fundraising plan for the year, add these dates
to your work calendar and hold yourself accountable!
If you use Gmail, you can add GlobalGiving’'s Project Leader Event
Calendar to your Google Calendars by choosing the “+Google Calendar”
option below the calendar in the project entry system (PE).
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Create a fundraising strategy for 2012. Use the
Online Fundraising Strategy Worksheet to set
challenging goals and develop a plan.

Join us on Wednesday, Jan 11 at 9 am EST and
3 pm EST for a training to learn about
GlobalGiving’s 2012 campaigns and promotions.
Webinar link: anymeeting.com/globalgiving1l.

m
Phew, year-end fundraising is over! But don’t Additional tips for January:
forget to - Tell your donors what you accomplished in 2011
by posting a project report on GlobalGiving. Share
% & I $ your programmatic goals for 2012.

Reconnect with your supporters! Encourage
donors to join your organization’s Facebook group
or follow you on Twitter.

Use Facebook, Twitter, and your organization’s
blog to ask questions and share fun and interesting
stories.

Make sure to thank each and every donor that
gave to your organization in December 2011.
Create a thank you email template in the
donation manager to make it easier! Read tips
for writing interesting and engaging thank you
emails on the Tools & Training Blog.
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You asked for it, so we're doing it: GlobalGiving'’s first-ever
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In 2011, GlobalGiving made it possible for you to embed Youtube videos
in your project page. In 2012, we're offering you the chance to have your
video promoted on GlobalGiving’'s social media. Five videos will be
selected by an expert judge to be featured by Globa IGiving on
Facebook and Twitter. To participate:

Make sure your video is embedded on your project page (just
provide the link to the video under the “Project Video” section of
the “Photos & Documents” tab in the project editor) and

Submit the project page link using the online contest form.

Submissions are due Wednesday, February 15". Keep an eye out for
more details.

Additional tips for February:

- Encourage your supporters to make a donation as a gift to a loved one
this Valentine’s Day . GlobalGiving will send the gift recipient a tribute
card via mail or email.

College students are already thinking about how to spend their
summer breaks. Now is the time to post a volunteer opportunity

for this summer ! Complete the volunteer form and GlobalGiving will
post your opportunity on our Get Involved site and VolunteerMatch.

Do you have ideas for how to make
GlobalGiving a better resource for non-
profits like yours? Apply for our
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a new advisory committee made up of
representatives from our non-profit partners
(like you!). The Leadership Council will
meet (via conference call) quarterly to
discuss important topics for GlobalGiving.

Apply online by Thursday, February 16",
Keep an eye out for more details.







Would you like to represent GlobalGiving in
your country? Apply for GlobalGiving
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a new program that will identify leading
GlobalGiving partners to visit other non-profit
partners and host workshops overseas. Selected
individuals will visit GlobalGiving in Washington, DC
for training. Apply by March 9.
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we match donations

made through GlobalGiving.org up to $1,000 per donor at 30%.
Rally your supporters for the first major fundraising campaign of
the year! Here are some tips to get you ready:

1.

2.

Give your donors advanced notice.  Let them know about
the Bonus Day a week in advance.

Identify advocates. Ask them to help you spread the word
about Bonus Day. Consider giving them a specific goal—to
raise $1,000 or to recruit 10 donors. Offer an incentive—a
small gift, website recognition—to your supporters for
fundraising on your behalf.

. Post a project report.  Your project reports are emailed

directly to your donors. Use them to notify your supporters
about this matching opportunity. Project reports are emailed
the day after they're approved, so submit your report by
March 12"

. Email your supporters early on Bonus Day.  There are

limited funds available for matching! Matching begins at
12:01 am EST. Get started early! Emphasize the match and
the importance of giving now. Make sure that your project
link is easy to find and sends donors directly to your project.

. Build excitement on your Facebook and Twitter! Ask your

fans and followers to donate and spread the word. Update
them throughout the day with your progress. Ask donors to
comment once they’'ve made a donation.

. Reach out to your large donors personally. GlobalGiving

will match up to $1,000 per donor per project on Bonus Day.
Reach out to your large donors via email or phone.






Believe it or not, come April, your supporters will
already be thinking about what to get Mom for
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Let them know that, starting May 1%, your
organization will be participating in GlobalGiving’s
Tribute Card Campaign. By making a donation to
your project for Mom, your supporters can help you
earn an extra $500 for your project!

Have you heard of GlobalGiving’s Storytelling Proje ct? Itis
an experiment in collecting community feedback . We've
started by recording thousands of stories from people in areas
where our partners work. With this beneficiary feedback we're
identifying community-focused organizations, good listeners,
potential innovators, and we're breaking through the self-
report bias that often prevents international development from
having a larger impact. Join us in April for a
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about the role of community feedback in monitoring &
evaluation.

Engage your donors on
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Does your organization have environmental projects? Set a
fundraising goal and encourage your supporters to donate
on April 22",
Start a conversation on Facebook or Twitter. Ask your
supporters how your organization can be greener.
Organize your donors to implement an environmental project
together.
Is your organization faith-based?  Consider asking your
donors to make a financial contribution in honor of







The Mother’s Day Tribute Card Campaign
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We're offering $5,000 in prizes to the top 10 projects
that mobilize donors to make donations as gifts (and
receive GlobalGiving Tribute Cards) this Mother’s Day!
Here are some details:
- $500 will be awarded to the top 10 projects with the
most unique tribute card donors
- A project must have at least 10 unique tribute card
donors to be eligible for bonus awards.
Paper cards, print-at-home cards, and e-cards are all
eligible to be included in the campaign.
Donations made on www.globalgiving.co.uk or any
GlobalGiving corporate sites (including Nike, Global
Action Atlas, etc) are NOT eligible for this campaign.

Keep an eye out for more details, coming in April.

in the Tribute Card Campaign!

- Share a direct link to the “gift or in-honor-of” tab on

your project page in all of your donor communications.
Here’s how to create the direct link to the “gift” option:

[Project URL] + ?show=gift

Tell donors that, by making a donation as a gift through
GlobalGiving, Mom will receive a personalized card in
electronic, print-at-home or physical form.

Give your supporters specific gift options --$50
provides a microloan to a woman in Uganda or $40
provides one year of school for a child in India.

Share a story and a photo of a child, woman, or furry
friend that will benefit from this Mother’s Day gift.

Remind donors that Mother’s Day is Sunday, May 13 "—
this is a great last minute gift idea!

Encourage moms to ASK for a donation to your
project as a gift for Mother’s Day!

Remind your donors about the added value of making

a donation during this campaign—  up to $2,500 in bonus
awards for your organization! Tell your supporters what
you could accomplish if you win.






During the June Bonus Day, GlobalGiving will match Did you know that June is the busiest month of the

donations at different percentages based on your year for weddings? Let your engaged supporters know
organization’s that, by creating a gift registry, they can choose to receive
_ donations to your project for their wedding instead of or in
/ O 9 —_— addition to kitchen appliances!

Partner, Leader, Superstar. Your Partner Rewards

Level is based on six criteria: What do you get the dad that has everything? A donation

to good cause! Encourage your supporters to make a

Your organization’s total donation volume; donation to your project as a gift for Father’s Day .
The number of donations received each quarter; GlobalGiving will send Dad a tribute card via mail or
The number of donors who have supported your projects; email.

The amount of time active on GlobalGiving;
The average amount of time between project reports; and
The number of projects in good-standing.

In addition benefitting from campaigns like this one,
Superstars and Leaders are more likely to be
recommended to our corporate partners and to
participate in GlobalGiving’'s donor promotions.

Learn more about your organization’s Partner Rewards
Level by clicking on “Rewards Level” on your dashboard
in the project entry system.

On this > !?

we will match donations made through GlobalGiving.org
up to $1,000 per donor at 30% -50%. Take advantage of
this one-day matching opportunity to rally your
supporters to give during June—a traditionally slow time
for giving. Read tips from one of last year’'s Bonus Day
on the Tools & Training Blog.
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Submissions for GlobalGiving’s third-annual

%
are due Friday, July 20 ™.

We encourage you to submit close-up photos of people or
animals that your project is helping. Photos should be
interesting, compelling and unique. Your organization may
submit up to 3 photos. Photos must be uploaded on your
GlobalGiving project page to qualify for the contest. 75
photos will be selected by a professional photographer to
participate in online voting via GlobalGiving’'s Facebook.

Summer is a great time to take advantage of
| $

Every project on GlobalGiving.org has a text-to-give option.
You can find your project’s unique call to action at the
bottom of your project page(s) in yellow. Mobile Giving is
great for collecting donations at sporting events and
concerts or anywhere where your donors don’t have access
to online giving. Don’t forget to include the disclaimer
text—required by all mobile carriers--on every mobi le

giving call to action! Read more about mobile giving on
the Tools & Training Blog.







Voting for GlobalGiving’'s
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begins on August 1 at noon EDT and lasts through noon EDT on
August 15. The 75 finalist photos will be uploaded for voting on
GlobalGiving's Facebook page . Your supporters can vote for your
photo by clicking “Like” on the photo . Individuals can vote for as
many photos as they would like, but can only “Like” each photo one
time. Only organizations that have active projects on globalgiving.org
may participate. The one photo with the most “Likes” at noon EDT on
August 15 will be awarded a $1,000 bonus and will be featured on
the GlobalGiving homepage for a full day! One runner-up from each
of the remaining categories will each be featured for a full day on the
GlobalGiving homepage and will be highlighted though
GlobalGivina’s social media .

In preparation for the September Fundraiser campaign,
take time in August to
%

with your organization’s advocates.

- Help your supporters understand the community needs
that you're addressing by seeing the projects in action.
Give your supporters a holistic view of your organization.
Let them know about the challenges facing your
organization and your long-term needs.

Encourage a sense of ownership among your
supporters. Help them feel like part of the team!







For many of you,
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for the kids that you support through scholarships, extra-
curricular activities, and more. Use this opportunity to
share stories in your project reports and newsletters
about the children that your organization helps. Donors
often give again when they read stories about individuals
whose lives have been changed with their help.

In 2011, you asked GlobalGiving for an easy way for your supporters to
fundraise on your behalf. In 2012, we’re giving our old fundraiser pages a
face lift and offering our first-ever
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September is the perfect month to mobilize fundraisers for your organizaiton.
Your summer volunteers are back at school. Board members and large donors
are getting back to work after vacations. And GlobalGiving is offering financial
incentives to you and your donors for fundraising during this one month
campaign. Keep an eye out for more details, coming in August.

Before year-end fundraising begins to ramp up on GlobalGiving, start thinking
about improving your project’s visibility on the site. Your
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is used to determine what projects are featured on GlobalGiving’s homepage
and the order in which projects appear under each theme and country.
Improve your ranking by reporting regularly and driving donation activity on
your project page. Learn more in the Project Leader Manual.







in October!

In the U.S., many of your supporters will be getting
ready for Halloween. Run a pumpkin carving
contest or share some staff Halloween photos on
Facebook or Twitter. Use this month to build
relationships with your donors before year-end
giving begins.
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we match donations made through GlobalGiving.org up to $1,000

per donor at 30%. Here are some tips to get you ready:

- Give your donors advanced notice.  Let them know about the
Bonus Day a week in advance.
Identify advocates. Ask them to help you spread the word. Offer
an incentive for fundraising on your behalf.
Post a project report.  Your project reports are emailed directly to
your donors. Use them to notify your supporters about this
matching opportunity. Project reports are emailed the day after
they’re approved, so submit your report by October 15™.
Reach out to your large donors personally. GlobalGiving will
match up to $1,000 per donor per project on Bonus Day.




# )1




Attract new donors to your project through
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Give away a gift—jewelry, scarves, etc.—
in exchange for donations of a certain
amount (ex: $50). Your gift will be featured
in our Gifts for Good store and promoted in
our donor outreach. Participating
organizations are responsible for fulfillment
(including shipping and handling). Only
organizations with staff or volunteers in the
U.S are eligible. Submit your gift by
November 9 " to participate.
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In the U.S., donors must give by December 31 in order for their donations
to qualify for tax-exemption. During the month, donors are also looking for
gifts for popular American holidays, Christmas and Hanukkah. Year-end
fundraising traditionally begins on Cyber Monday, the Monday after
Thanksgiving, but it starts to ramp up for several weeks before.

happens in December!

Get ready by making a strategy!

Set goals. Give yourself a specific monetary and donor goal that you
can use to evaluate your progress throughout the rest of the year.

Mobilize through a campaign. You won’t be the only organization
fundraising this holiday season. You will be competing with other
organizations for donations. Use a campaign to galvanize support. We
have some great holiday promotions going on this year.

Create a communications calendar.  Think strategically about
important dates in November and December—Black Friday, Cyber
Monday, etc. Determine how you are going to communicate with your
donors—email, Facebook, Twitter, etc.—and when.

Develop your messaging. What are you going to say to stand out this
holiday season? Make your messages about your beneficiaries—what
they need and how your donors can help—not about you and your
organization. Include a clear call to action and a link to your project
page in each of your messages.
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GlobalGiving is offering bonus prizes to the top projects with the
most new donors who sign up for recurring donations during the
campaign.
Projects must have at least 10 new unique recurring donors to
be eligible for bonus awards.
The final results of this campaign will be adjudicated in March
2013. Bonuses will be awarded based on the amount raised
and the number donors at this time. In some cases, projects
may forfeit bonus awards if donors cancel their recurring
donations.

Keep an eye out for additional details, comingin N  ovember.

Take advantage of year-end momentum to convert one-
time donors into monthly donors with the
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- Target outreach to your existing donors; signing up
for a recurring donation is a much bigger commitment
than making a one-time donation.

- Share a direct link to the recurring donation option on
your project page in all of communications. Here’s how
to create the direct link to the “recurring” option:

[Project URL] + ?show=recurring

- Ask donors to sign up for a monthly recurring
donation to your project as a gift . Click the orange
“Make this donation a gift” link during check out.

. Stress the added value of making a recurring
donation during this campaign. A new recurring
donation now could help your organization win a $500
prize (or more)!

- Emphasize the value of recurring donations to your
organization: a predictable stream of income for your
organization.

- Connect donors’ recurring donations to your work
on the ground. Give donors concrete examples of
how their donations will be used on a monthly basis.

Stay in touch with your donors throughout December.
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It creates awareness and keeps your organization on
your supporters’ minds. On December 31, send a final
email first thing in the morning. Giving peaks midday!







